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Correlation between Celebrity Endorser's Equity and The Brand
Personification Of Pantene And Its Influence On The Purchase Intention
Of The Consumers
Sana Hasan

Research Title
Correlation between celebrity endorser's equity and the brand personification of Pantene
and its influence on the purchase intention of the consumers
Purpose
This research is focused on the brand Pantene, and its celebrity endorsers Katrina Kaif and
Shilpa Shetty. Celebrity endorsement through advertisement is a popular method of
marketing communications. The customers make a direct link between the endorser and
the brand he/she endorses. For this reason, choosing an endorser should involve assessing
the compatibility of the image or characteristics of the endorser and those of the brand, and
considering whether or not the equity of the brand and that of the endorser complement
each other.
A brand’s equity compatible with that of the celebrity, will add an advantage for both brand
and the celebrity, and can also make a deep impression on customers. For example, Katrina
Kaif, a famous and renowned celebrity who is the foremost choice of many companies for
endorsing their brands has very high brand equity. If she endorses brands that are not
exactly compatible with her equity (brands with high or low equity comparatively) then
this impacts the equity of both the brand and the endorser.
Methodology
A survey questionnaire has been built around the primary characteristics of a celebrity
endorser i.e. Attractiveness, Trustworthiness and Expertise. The main purpose is to gauge
the costumer perceptions regarding these attributes with Shilpa Shetty and Katrina Kaif
and relate the results with the brand personification of Pantene and analyze the impacts of
varying responses on the purchase intentions of the customer.
Limitation
Respondent’s responsiveness and level of understanding while filling out the surveys is a
key requirement that determines the accuracy of results
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